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Een lekkere lasagna kunnen maken, wil nog niet zeggen dat je een 
Italiaans restaurant kunt runnen.

Being able to make a perfect 
lasagna doesn’t mean that you can
start a succesfull Italian restaurant.





Main research question

How do Dutch, outbound 
travellers shop in the future 
(2025) and which actions do 
Dutch travel companies have 
to take to fulfil the needs of 
future travellers and conquer 
a leading position in an 
increasingly global, 
competitive travel landscape?
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Content and
Context









Extreme customer centricity



A random act of kindness





Very fast changing market 
with consequences for
travelcompanies.



















https://youtu.be/LE8ezRP5O8
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Shop as a marketplace for
relations










